THE MAIL MOMENT

THE VALUE OF MAIL IN A MULTI-
CHANNEL WORLD
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m Consumers Value and Depend on the Mail

UNITED STATES

POSTAL SERVICE

Mail is a fundamental element of our daily lives

1l

1 Mail connects us to the market and provides important
news

=71 Mail provides needed information, helping us run the
home

= Mail is critical in helping us manage our household
finances
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UNITED STATES

POSTAL SERVICE

 The Mail Box is the Gateway into the Home

Collecting the mail is one of the most fundamental
habits of home life

It is the first thing done when getting home at the end of
the day

And, in most homes, sorting the mail once in the :ocmm
is the very next thing done.
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UNITED STATES

W The CEO of the Mail

d

POSTAL SERVICE

Il

il

Mail is so central to running the household that one
person, the CEO of the Mail, takes the _.mm_uo:m__u___s\
of managing the mail

7 And, because mail is so important to the basic functions

within the home (shopping and paying bills), the CEO
of the Mail also E_o_om__vx :m_,_o__mm the shopping and
manages the finances™
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WM\ ._.:m Mail Jobs

UNITED STATES

POSTAL SERVICE

Mail is used in 4 key jobs in the home

=1 It helps in managing the home operations

=7 It helps in managing relationships

=1 It helps in managing the HH finances

=] It allows for enjoyable browsing
for ideas, escape, and entertainment
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U Mail has significant strengths versus the Internet

UNITED STATES

POSTAL SERVICE

Percent Agreeing with Statements about Mail

Bills in my mailbox are easierto deal with  67%
than those sent email

Mail is more private 66%

Mail is more personal 57%

Note: % top 2 box scores on 5 point Agree/Disagree scale

11
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m Improving the Value of Mail

UNITED STATES

POSTAL SERVICE

Improving the value of mail is critical if we want to retain
younger consumers in the mail

Attitude About the
Consumers’ Bond with Mail:
“I really depend on mail
and would be lost without it”

Total Sample

Age of Consumer Percent Top 2 Boxes
60 years and over 62%
50-59 years 52%
40-49 years 52%
Under 40 years 45%
Base | 1500

13

Note: % top 2 box scores on § point Agree/Disagree scale
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