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> Agenda

DIGITAL? DIRECT?
> why integrating both channels makes sense

WHAT'S TRENDING?
> how small businesses spend their marketing dollars

HOW TO START?
) tips & examples to begin integrating
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) Stats, Studies, Research

64.6% of people click
ay they ads when they are loo
an item online.  Hubspot, 2016

on Google
70% to 80% of consumers s king to buy

open most of their mail, includi
: n
they label “junk.” gt
DMA, 2015

84% of CEOs and VPs say
they use socija| media to help
mMake Purchasing decisions.
99% of Insta

webbiqui C
gram users gre on futty.com 2017

tf;e Platform daify including 35, 39% of customers try a business
Who visit several times » day, 0 for the first time because of

Pew Research Center, 2015 direct mail odvertising[.)MA 2015

More than half of all U.S. shoppers still leverage print at least once a week to seek
product and sales information. This is nearly 20 points higher than the next-closest

digital touch point, emails. Nielsen Research (2015)

. .. W
es more effective at acquiring ne

Email is 40 tim 5 o ok or Twitter.

customers than
McKinsey, 2017




integrate

- symbiotic relationship

- powerful synergy

- complimentary




According to USPS...

60% of direct mail recipients
are influenced to visit
promoted websites.

They tend to spend 28% more on
average, and increase online
revenues by 163% of websites not
supported by direct mail campaigns.






D What's trending?

What marketing channels you expect to allocate
more budget for next year?

My website

51.0%

Digital advertising
& social media

511%

Email marketing ‘ 25 4%
Print advertising
Landing pages or
urpose-specific web pages _ 21.9%

None of the above

19.2%

Telemarketing &
in-person marketing . 13.6%

Smart Insights, January 2017
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Are your marketing efforts effective?

37.6%

48.5%
® ves

.No

| Don’'t Know

13.9%
Smart Insights, January 2017
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1 > SIMPLE INTEGRATION

direct mall
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Unlock your newly enhanced
Special Connections®" feature

SPCEarlyficcess.comdohnC

e

- Source: totaltrac case study 2016 e




SPCEarlyAccess.com/JohnC

/dohn FC and Robin ’

You are invited to join a group of Bank customers who will get early access
to unlock an exclusive new feature at chip terminals, where you can make both debit
and credit purchases using your credit card. On your old magnetic stripe card we

called this feature Special Connections*". We liked the name so we kept il

No other bank offers this technology at chip terminals in the U.S. You will be the first to
have the freedom to choose credit or debit at your favorite retailers using a single card

and provide us with feedback on your experience

This enhanced Special Connections®™ feature at chip terminals can be unlocked for
your existing credit card ending In 324. I nnected checking account ending in
1022, but only if you choose to participat ' early access program

Use your personalized web address below to get started.
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Welcome to the
Special Connectionss™ Early Access Pilot

You will join a small group of Bank customers who
will be the first in the United States to have the freedom to
make both credit or debit purchases using their credit card at
their favorite retailer’s chip terminals.

Unlock this feature in one simple click

Confirm your e-mail address and get started in one click. we'll
use this e-mail address to let you know when the feature is
ready to use. Your Early Access invite expires

Email

phil @gmail.com

GET STARTED




RESULTS

10% response

90% conversion
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2 > MEDIUM INTEGRATION
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direct mall

soclal media

SOURCE: http://ascendconcep 0 ASE ave-martin-advertisi







Colonial Food Service Equipment Inc. shared Traulsen's

post.
October 1,2016 - @

You still have a chance to win!l

Traulsen il Like Page
October 1,2016 - @

You have one more chance to win Traulsen Lunch Line equipment for
your school! Enter our #SaveYourKitchen sweepstakes today:
http://bit.ly/2dtawyD
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BUT WITH THE MELP OF ALL OF MY K-12 FOODSERVICE FRIENDS, I'M NOW SAFE
AND COLD N A TRAULTEN MLK COOLER, AS THANKS FOR YOUR HARD WORK,
1 WANT TO vlLP YOU OUT, TOO! THAT & BIGHT...

I'M ON A MISBION TO MELP YOU

== aSueYonmng

WITH TRALLSEN EQUIPMENT

Traulsen 2016 Save Your Kitchen Product Giveaway

Traulsen 2016 Save Your Kitchen Product Giveaway official entry form and
rules.

SAVEYOURKITCHEN.COM
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ENTER FOR A CHANCE TO WIN
A TRAULSEN MILK COOLER
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BUILT STRONG FOR YOUR KIDS.
BUILT SMART FOR YOUR BUPOET,




RESULTS

3X response

$100,000+ sales Iincrease
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3 ) COMPLEX INTEGRATION
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SOURCE: https://www.marketing pa.com/art
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Not everything that is old is this retro cool.
It's time to upgrade your data backup and storage.
Your Atari is on the way!
I'll be calling you to setup a 30-minute call.
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Recover Lost Data Quickly
Safely and Completely

el @a
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DIY Data Recovery Madke Easy & Fast
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Re Owwt Everythe g You Need
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Premew Recoverable Hies L ——————————— —




Ideal day of week to send:
MONDAY
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How did you like the Atari?

When can we schedule a
30-minute call?






Non-Responder Emaill
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If game's not your thing, how
about a steak dinner?



RESULTS

700% return on investment

35% conversion to sale
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Join us...

totaltrac Product Demonstration
Thursday, April 6 @ 2:00pm

Next Webinar: Managing Direct Mail Postal Cos

Thursday, April 27 @ 2:00pm



